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China does not compete solely on 
price. Increasingly they also compete 
on knowledge. A resource we wrongfully 
believed we had to ourselves. The  
global economy represents a historical 
challenge for the Nordic countries,  
but also present new possibilities.  
We have a chance to become global 
winners, if we unite in a shared Nordic 
vision of excellence... 

The use of proteins as ingredients  
in food production is increasing.  
But most of the proteins used are 
from soybeans, and milk. Not fish. 
Protein from fish has not been a  
viable option, until now. Especially 
the use of protein in sports bars  
and drink supplements is a growing 
market. With a new protein extracting 
technique, a lucrative business just 
might open up for the Scandinavian 
fish industry. Market research firm 
Frost & Sullivan has predicted that 
the European protein ingredients 
market, worth €3.77bn in 2004, will 
reach €4.43bn in 2011...

In the last 10 years, the creative 
industries (CI) have consistently 
outperformed the general economy 
in employment growth, and new 
firm start-ups. In order to increase 
investments further, the project 
Creativity meet Capital has developed 
three educational tools aimed  
at bridging the communication  
gap between investors and the  
creative industries. The goal is to 
boost investment in the CI-sector...
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The report “The Nordic region as a 
Global Winner Region - Tracing the 
Nordic Competitiveness model”,  
stresses the need to brand the Nordic 
countries as one region, in order to  
succeed in the global marketplace.  
Its strong contribution towards 
strengthening the Nordic identity, and 
clarifying the importance of our joint 
efforts as a region in international 
arenas, might be the report’s greatest 
achievement. 

The suggestions made by the report, 
highly appraised by a large Nordic 
political audience, must now be  
concretized. Responsibilities must be 
placed with the proper authorities. In 
order to move forward in the development 
of the Nordic region, we have to get to 
work, identify concrete actions and  
find applicable solutions to the many 
unanswered questions.

At the Nordic Innovation Centre, we are 
certainly ready to do our part. Through 
our focus areas and the many projects 
we finance, the Nordic Innovation Centre 
contributes actively in the shaping of 
the Nordic business sectors, and at the 
same time develops Nordic visions for 
each of them. 

No less than four new Calls for 
Proposals have been launched these 
past weeks, with application deadlines set 
to end of January 2006! If your field of 

interest lies within the domains of 
Nordic Innovation Policy (NIP), 
Functional Food, Micro- and 
Nanotechnology, or the Nordic 
countries as an inner market and  
borderless region, visit our website  
for further information. 

It is always interesting to follow the fruit 
of our initiatives. A seed was planted 
at the conference “Global Outsourcing, 
Nordic Insourcing” organized by the 
Nordic Council of Ministers, the Nordic 
Council and the Nordic Innovation 
Centre earlier this year. Follow-up talks 
have led to a possible joint effort of the 
national Invest in-agencies to consider 
a Nordic Invest-in office in India. 

If we are a global winner region, it 
should be attractive for foreign companies 
to invest here. In the future, countries 
like China, India, Malaysia and other 
new market economies might invest 
in our region, at the same time as we 
outsource our production to the same 
countries. 

Nordic global future

L E T T E R  F R O M  T H E  E D I T O R

Kjetil Storvik
Managing Director/Editor-in-Chief
Nordic Innovation Centre



C A L L S  F O R  P R O P O S A L S

Functional Food  
– Nordic Call for Proposal
Nordic Innovation Centre is investing in the future of the 
Nordic food industry by establishing functional food as a 
focus area. The functional food market is considered as 
the fastest growing branch in the food industry, with a 
growth rate of �5-20 percent. The overall goal is to  
support the Nordic food industry in having its share  
of the functional food market. 

Nordic cooperation, and sharing of competence, gives 
the Nordic food industry a greater chance to exploit the 
potential of functional food. Nordic Innovation Centre 
encourages Nordic players to participate in this effort to 
raise competitiveness of the Nordic food industry.

For further information, and the complete call for proposal:  
www.nordicinnovation.net/functionalfood 

For more information, contact:
Sigridur Thormodsdottir
Nordic Innovation Centre 
s.thormodsdottir@nordicinnovation.net

Nordic MINT  

– Micro- and Nano Technology 

In the ocean of initiatives on micro- and nanotechnology, 
the Nordic Innovation Centre emphasizes the importance 
of building on already existing knowledge. The focus of 
the call for Expression of Interest is on applications within 
life style, well-being and health care, sectors that have a 
great potential for commercial success. Modern life style, 
and awareness of personal health issues in the Nordic 
countries, put demands on more and more high-technology 
products.

For further information, and the complete call  
for proposal:

www.nordicinnovation.net/mint 

For more information, contact:
Nina Etelä
Nordic Innovation Centre 
n.etela@nordicinnovation.net

Innovation policy for the future

This call for Expression of Interest has been developed 
through feedback from national innovation policy  
formulators responsible for national innovation- and  
business policies in the Nordic countries. Together with them 
we have decided to focus on the following thematic areas: 

�. Evaluation of innovation systems, processes and  
performance for policymakers - better innovation  
indicators for better policymaking 

2. Innovation in the Service Sector 
3. Intellectual Property Rights (IPR) 
4. Bridging the Financial Gap: improving access to seed 

capital, for Nordic and Baltic start-ups

For further information, and the complete call for  
proposal:
 
www.nordicinnovation.net  
- (Focus areas/innovation policy)

For more information, contact:
Bjørn Tiller
Nordic Innovation Centre 
b.tiller@nordicinnovation.net

A borderless Nordic region – 

Increased global competitiveness

In order to make the Nordic countries function as an 
inner region, it is essential to continuously work at  
mapping and removing barriers to market activities 
across the borders.

This call for proposal is primarily directed towards:

· Improving the possibilities for cross border activities for 
business and industry

· Removal of trade barriers, including harmonisation 
 of laws and methods

· Improving the terms for competition across borders.

The activities initiated by the Nordic Innovation Centre 
shall be viewed in connection with the Nordic region’s 
relations to the EU.
 
Further information, and complete call for proposal:
www.nordicinnovation.net/ (Borderless region)

For more information, contact:
Mads Peter Schreiber
Nordic Innovation Centre 
m.schreiber@nordicinnovation.net

Calls for proposals
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Biomanufactoring network nurtured  
to independence. NbiNet holds its own.

Knowledge transfer:

NbiNet on it’s own two feet

After three years of financial support from 
the Nordic Innovation Centre, Nordic Network 
on Biomanufacturing - NbiNet is moving on 
to become an Industrial Network of its own. 
NbiNet is currently a knowledge network for 
biotech business in the Nordic region, and has 
among its aims to be consolidated as the  
natural organisation for knowledge transfer 
and networking in Industrial Biomanufacturing 
between companies, academy and research 
institutes in the area.
 
The last public activity of NbiNet, with support 
from the Nordic Innovation Centre, took place 
at the BiotechForum convention in Stockholm 
on October �2, 2005. At the conference, NbiNet- 
members presented ways in which expert 
companies and academic groups can smoothen 
the development of production processes, and 
products development in Life Science companies. 
Among the planned activities for 2006, is a 
number of internal meetings with invited guests 
on business and technological development in 
biomanufacturing, as well as public activities  
on priority biomanufacturing issues and the 
establishing of a free-of-charge web portal 
to biotech companies in the Nordic region. 
Companies interested in registering for the web 
portal, can find information at  
http://www.sik.se/nbinet.

For information, contact:
Gunnar Hörnsten
SIK-Institutet för Livsmiddel och Bioteknik AB
gho@sik.se
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Word of mouth! 

PIP (Putting Intellectual Capital 
into Practice) is Gaining  
a Reputation

The Nordic Innovation Centre-financed project “Putting 
Intellectual Capital into Practice” - PIP is steadily gaining a 
good reputation. The IC reporting model, developed by the 
project, is becoming generally acknowledged. In addition, the 
Indicator and measurement system is now being used by The 
Scottish Intellectual Assets Centre in its projects to introduce 
IC to SME’s in Scotland, and have also been used by German 
companies participating in the German Wissensbilanz project. 
Needless to say, the PIP project board and participating  
companies are very pleased with this acknowledgement of 
their work.
 
The project participants are currently working with a model 
for Performance, increasing the internal value of working with 
intangible assets to improve strategic performance.

For information, contact:
Asta Thorleifsdottir
Federation of Icelandic Industries
astathor@gopro.net 
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Nordic vision of excellence:

Global winners
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China does not compete solely on 

price. Increasingly they also  

compete on knowledge. A resource 

we wrongfully believed we had to 

ourselves. The global economy 

represents a historical challenge 

for the Nordic countries, but also 

present new possibilities. We have 

a chance to become global winners, 

if we unite in a shared Nordic vision 

of excellence. 

This is the crux of the recommendations 
from 27 Nordic opinion leaders  
interviewed for a report concerning the 
Nordic region’s possibilities as global 
winners. The aim was to trace the  
outline of the Nordic competitive 
model. It started with a paradox: Little 
countries with high taxation rates, 
large public sectors and a state funded 
cradle-to-grave welfare system also 
yield Europe’s highest growth rates. In 
addition, they hold many top placements 
on international competitiveness  
rankings. In doing so, the Nordic  
countries beat market economic giants 
like Singapore and USA, not to mention 
speed past large European nations like 
Germany, France and England. 

Trace of success
This paradox puzzled the chief editor 
of Mandag Morgen in Denmark, Erik 
Rasmussen.

- Globalisation is not just about looking 
outward and understanding the changes, 
just as important is looking within, and 
understanding ones own strengths 
and competencies, he says. Wanting to 
know more about the specifics of the 
Nordic model, the House of Monday 
Morning initiated the report together 
with the secretariat of the Nordic 

Council.  
– The report is meant as a starting 
point for a debate regarding how the 
Nordic countries best can position 
themselves, in the future of global 
competition. We need to prepare for 
the new global reality.

Nordic uniqueness   
In a world where China names the price 
of everything, the Nordic countries need 
to find out how to compete. Fast. We 
need a successful Nordic vision for the 
future. Failing to provide such a vision, 
we risk being parked along a global fork 
in the road by a new market economy. 
An economy that moves faster than us, 
and knows how to bundle the best qual-
ity with the cheapest price. 

The think-tank participants identified 
four central foundations, and eight 
core values found in all the Nordic 
countries. The vision for excellence 
should have as a focal point these 
common structural, and cultural, 
denominators. Culturally anchored 
competencies are a good starting point 
for grooming the Nordic uniqueness. 
It is time to let the world know the 
Nordic region as an easily recognizable 
brand. 

”Globalisation is not just about looking outward and understanding  
the changes; just as important is looking within, and understanding ones  

own strengths and competencies” 
Erik Rasmussen

Contact: 

Erik Rasmussen 

mm@mm.dk        The Nordic Region as a Global Winner Region



The Nordic countries have an excellent 
starting point in the new global economy. 
We have developed societies that have 
made the Nordic countries one of the 
worlds richest regions, and one of the 
most able to compete. 

This is seen clearly in the World 
Competitiveness Index 2004, where the 
Nordic countries scored among the 
top ten on the ability to compete, and 
on the rankings for technology and 
creativity. In all the three rankings a 
Nordic country where among the top 
two, that is apart from the creativity 
ranking. Ranked as number one, two, 
three and four on the creativity ranking 
were Finland, Norway, Sweden and 
Denmark. And this is whilst competing 
with nations like Singapore and the USA. 

Nordic bolt from the blue
Even more startling is the fact that the 
nations we compete with, have a  
completely different societal structure. 
A structure that is anything but similar, 
to the Nordic model. But still we are 
right up there, hobnobbing with the 
rest of them. It seems there is more 
than one way to achieve success.  
– Could it be that the Nordic countries 
have found a different recipe for  
success, and in the process stumbled 
across a new efficient way to organise 
a competitive and innovative society, 
asks Steingrímur J. Sigfússon.  
He is member of Icelands Parlament, 
and is the deputy leader of the the 
Nordic Council’s Business and  
Industry Committee. He emphasizes 
the necessity for the Nordic countries 
to, in a joint effort, create and nurture 
an ambitious winning strategy that 
draws on the Nordic strengths in the 
new global economy. -The competitive  
welfare society we have built up clearly 
work. Now we must preserve it. 

Global success story
- The criteria for success has changed 
in the global reality, and even though 
the Nordic countries currently meets 
these new demands, we need to position 
ourselves for the future, he continues. 
Culturally anchored competencies are 
what might give the Nordic countries their 
strongest competitive cards, because they 
are unique and hard to duplicate. - We 
need to develop a strong culture for  
innovation, where the Nordic players are 
able to utilize their own national core  
competencies, at the same time as we 
brand ourselves as the Nordic region, 
Sigfússon concludes. That way we can 
make sure the Nordic countries continues 
to lead the way for the world’s top-notch 
market economies, winning the surreal 
global battle of David against Goliath.

Brand the Nordic Region

Top of the world

Contact: 

Steingrimur Sigfusson

sjs@althingi.is

Now it is time to position ourselves  
– the Nordic countries – to meet the 

demands of the new global reality.
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Functional Food:

A Sausage a Day Keeps  
the Doctor Away

A probiotic sausage that can make you stay healthy will be 
launched by Norwegian company Gilde next year. The sausage 
is the first of its kind on the market in the world and is being 
developed as a result of the Nordic Innovation Centre-financed 
project ”Probiotic bio-conservation of meat products”, part of 
Functional Foods.
 
To create the sausage, beneficial lactic acid bacteria, so-called 
probiotics, is added to fermented meat products. The sausage is 
reported to be able to soothe upset stomachs, strengthen  
the body’s production of antibodies against disease, and to 
combat cancer. However, studies still has to be done before the 
researchers at the Danish Landbohøjskolen can determine the 
survival and persistence in the human gastrointestinal tract of 
the healthy bacteria, i.e. exactly how healthy the sausage will 
turn out to be. But in the meantime we can still enjoy the  
sausage, since according to the researchers it is also quite tasty.

For information, contact:
Kristine Naterstad
Matforsk
Kristine.naterstad@matforsk.no

Nordic standards for hospital design 
needs to be implemented.

U P D A T E
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New method:

Healthy Scandinavian  
hospital design

A new NT Technical Report (564), ”Best 
practice in design and testing of isolation 
rooms in Nordic hospitals”, is now available 
for downloading at the Nordic Innovation 
Centre web site. The report examines the 
current lack of international standards in the 
field and in the Nordic region.  This is the 
first step in moving towards international 
standardization by coming to a consensus 
of what is proper and adequate function in a 
negative-pressure isolation room for airborne 
disease.
 
Standardization is an important tool both for 
improving public health and for controlling 
health care costs, since isolation room suites 
requires considerable resources to construct 
and maintain. The report examines the current 
and best practice in design and performance 
testing of the rooms and discusses Nordic, 
European and other national existing  
guidelines and standards.

For information, contact:
James P Rydock
Norges byggforskningsinstitutt
James.rydock@byggforsk.no
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Marine proteins:

Something fishy
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The use of proteins as ingredients 

in food production is increasing. But 

most of the proteins used are from 

soybeans, and milk. Not fish. Protein 

from fish has not been a viable 

option, until now. Especially the use 

of protein in sports bars and drink 

supplements is a growing market. 

With a new protein extracting  

technique, a lucrative business just 

might open up for the Scandinavian 

fish industry. Market research firm 

Frost & Sullivan has predicted that 

the European protein ingredients 

market, worth €3.77bn in 2004, will 

reach €4.43bn in 2011.

The recent innovation of a new extraction 
technique may drastically change the 
utilization of previously underused fish 
species for human consumption, says 
Margret Geirsdottir. She was the project 
manager of the recently completed 
project “Protein Isolation from Herring”. 
Using this extraction technique we can 
potentially increase the value of the 
Scandinavian fish industry, she continues. 
The main objective for the project was 
to scale up the extraction technique, 
from lab scale to a pilot plant. 
Additional aims were to optimize the 
process, and develop methods for  
further processing of the protein, by 
dehydration and surimi processing. 
Surimi is minced fish meat that has 
been leached by washing it with water, 
and then mixed with sugar and other 
additives before it is frozen. 

Fish of the day  
A new isolation technology emerged  
in ���8, which could improve the  
functionality, storability, odour and 
taste of the proteins extracted from fish 
on lab scale. The method is based on 
acid or alkali extraction of proteins,  
and high-speed centrifugations to 
remove fat and impurities. Several  
possible end uses exist for the  

resulting protein isolate. One could 
produce a protein mass like surimi, or 
with the development of an appropriate 
dehydration technique, manufacture a 
nutritious food ingredient powder. 

More importantly it led to the participation 
in the European project SEAFOODplus, 
an integrated research project supported 
by the EU. The new protein isolation 
process does not only have the potential 
to improve the efficiency of white fish 
processing, but it also has the potential 
to produce good quality protein isolate 
from pelagic fish. That is oil-rich fish 
that has oil throughout the fillet and in 
the belly cavity, not just in the liver like 
white fish. These fish species are rich 
in vitamins A and D, as well as being 
rich in Omega 3 fatty acids. The protein 
market better get ready for the marine 
alternative.

”The protein ingredient market is huge. This extraction technique can 
increase the value of the Scandinavian fishing industry.”

Margret Geirsdottir

Contact: 

Margret Geirsdottir 

mg@rf.is



– The idea is to bring the research out 
into the real world. In this instance 
there were no existing company to 
collaborate with, in order to get these 
products on the market, so we started 
our own. It is the first time we start 
a commercial business based on our 
research, says Sjöfn Sigurgisladottir, 
the managing director of the Icelandic 
Fisheries Laboratories (IFL).

IceProtein
The Icelandic Fisheries Laboratories is 
an independent food research institute 
serving the fishing industry, and other 
aspects of the food industry. One of 
their goals is to increase the value of 
marine catches, through the develop-
ment of new products. Now they have 
started a commercial business for the 
first time, IceProtein shall develop and 
market fish protein products aimed 
at the health and sports market, a 
fast growing industry. Possible protein 

products are based on both wet and 
dry versions, like protein shakes,  
bars, food supplements and frozen  
fish protein mass. IceProtein plans on 
making new fish products for  
commercial markets, utilizing new 
technology and IFLs own research. 
– Our main focus is to increase the 
value of Icelandic seafood. This is 
at the heart of everything we do, 
Sigurgisladottir continues.

Quite a catch
Extra value can be added to the price 
of blue whiting and other marine  
raw materials. By-products from the 
fishing industry can become protein 
ingredients for prepared foods, sports 
nutrition, health foods and functional 
foods. Protein from fish is an overlooked 
and underused potential, even though 
it offers a healthier alternative for the 
consumer in many instances. This is 
now all about to change. 

Icelandic marine fishery landings 
account for 2.� per cent of the world’s 
catches, making Iceland the �2-largest 
fishing nation worldwide. Domestically 
the industry is important, being the 
second most important industry and 
employing approximately four per  
cent of the population. Finding new 
ways of generating income from  
the fishing industry, and especially 
previously unused by-products, have 
a large financial potential, for all the 
Nordic countries. Fish by-product is a 
resource to be utilized, as the recent 
example of manufacturing marine 
gelatine from fish waste goes to show. 
Marine gelatine taps into a huge market, 
with 250,000 tonnes of gelatine being 
produced every year on a world basis. 
Now the protein industry is the next to 
be conquered. Let’s go fishing.

 

IceProtein: Bringing research out into the real world

One fish, two fish

Diving into the protein market, can increase  

the value of the Nordic marine catches.

Contact: 

Sjöfn Sigurgisladottir  sjofn@rf.is
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If we can launch a collaboration, we 
can increase the economic activity in 
our region and contribute to create 
dynamic and growth.

 India not so far away:

Scandinavia and the Baltics in India

Sweden, in cooperation with Denmark, Estonia, Finland, 
Latvia and Lithuania, is planning to advertise Scandinavia 
and the Baltic region in India in order to attract investments 
to the Baltic Sea area.
 
On September �8, the investment promoting organisations 
of the six countries took a decision on principles regard-
ing joint activities in India.  
 
“The situation is unique. Our countries are small while 
India is gigantic. If we can launch a collaboration, we can 
increase the economic activity in our region and contribute  
to create dynamic and growth”, Kay Hammerich, director 
general of Invest in Sweden and President of World 
Association of Investment Promotion Agencies says.

For information, contact:
Tomas Ahlberg
ISA – Invest in Sweden Agency 
Tomas.ahlberg@isa.se

U P D A T E

Foresight Forum:

Being prepared...

A new Nordic Innovation Centre financed network 
project, Nordic Foresight Forum, was launched 
this summer. The network’s primary aim is to 
facilitate the exchange of experience and learning 
among Nordic practitioners and researchers in 
the field. The aim is to improve dialogue between 
industry and public policymakers on future  
technology options. Implications for science and 
technology policy priorities, are also in focus.
The idea is that all Nordic countries have some 
experience in using technology foresight, but 
have made use of different approaches. This 
offers interesting and vital opportunities for 
mutual exchange, learning and identifying “good 
practices” and similar methodologies.
 
The network offers semi-annual workshops and 
seminars. In addition, the Forum will work to 
map the actors and activities in the field to identify 
and initiate possible future Nordic initiatives. Project 
partners are representatives from Denmark, 
Finland, Iceland, Norway and Sweden, and a 
future ambition is to use the network to  
disseminate and apply experiences from the pro-
ject at the European level. The project is one of 
three in the field which is sponsored by Nordic 
Innovation Centre, the others focussing on ICT 
and on bio medical sensors.

For information, contact:
Risø National Laboratory
Per Dannemand Andersen
per.dannemand@risoe.dk

Ze
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Entice investors:

Creative capital
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In the last 10 years, the creative 

industries (CI) have consistently 

outperformed the general economy 

in employment growth, and new 

firm start-ups. In order to increase 

investments further, the project 

Creativity meet Capital has  

developed three educational  

tools aimed at bridging  

the communication gap between 

investors and the creative  

industries. The goal is to boost 

investment in the CI-sector. 

-Intellectual property rights (IPR) are 
the main area of focus and exploration, 
says Jørgen Damskau, the project leader 
of the project Creativity Meet Capital. 
– We need creative and competent 
players in the CI-industry. The problem 
at hand is simple. In order for the 
investors to be interested in creative 
ventures, they need to be able to see 
the investment possibilities. Now they 
don’t. The aim is that these newly 
developed tools, will assist the creative 
SMEs in packaging their products, and 
thereby entice the investors. 

Creative Directions 
All three tools are meant for the creative 
players. The DVD-communication study 
”LazyTown goes global” showcases the 
hugely successful Icelandic children 
entertainment concept LazyTown. Use 
of symbols and signs in these products 
are global, meaning that there are 
no especially Icelandic references 
in the in the brand. This makes it an 
easy product to apply to new markets. 
LazyTown has been mindful of legal 
agreements regarding rights to all 
intellectual property developed with 
others, and in securing commercial  
rights for products. These well thought 
out strategies have paid off, and 

LazyTown is a perfect example for 
creative players wanting to learn how 
to capitalize on intellectual property. 
This is the reason for the in-depth 
DVD. The other two awareness tools 
are a 360-degree in-depth interview 
with investors emphasising thoughts 
around IPR, distribution and the value 
chain in creative industries, and a 
computer based IPR role-play for  
creative entrepreneurs.

Knowledge is Key
The ability to compete and prosper in 
the global economy now goes beyond 
trade in goods and services, and flows 
of capital and investment. Instead, 
it increasingly turns on the ability of 
nations to attract, retain and develop 
creative people. Competitiveness and 
wealth become determined increasingly 
by the capacity for innovation and  
creativity. The shift to a creativity-
based economy has not successfully 
managed to bring with it the investors, 
the financial institutions of banking 
and venture capital funds. Exploring 
intellectual property rights can help 
bridge the existing gap between  
investors, and the creative industries. 
Now creativity is a driving force of 
economic growth. So get with it.

“We need creative and competent players in the CI-industry.” 
Jørgen Damskau

Contact: 

Jørgen Damskau 

jorgen.damskau@lillehammer-kunnskapspark.no



Challenges and possibilities involved 
with capitalizing on intellectual capital, 
is the topic of the master thesis for the 
law students Hedvig Stenius and Anna 
Hedberg. Now they have developed a 
computer based Intellectual Property 
Rights (IPR) role-play tool for actors in 
the creative industries. The new tool is 
developed for the project Creativity meet 
Capital. But why is IPR so important? 

The truth is that there is a whole 
new financial reality belonging to the 
creative class. In this reality, creative 
assets needs to be made tangible.  
The creative economies in the Nordic 
countries have great possibilities for 
expansion, but for this to happen the 
creative players have to understand 
their financial potential. One of these 
aspects is IPR. The role-play is meant 
as a tool to make the creative players 
aware of the financial and legal  
possibilities that exist. – Role-play is 
a good tool for increasing awareness, 
because it sets a scenario where several 

different issues can be covered in  
one setting.

Nordic Survival
The Nordic economies have in recent 
years seen increased economic  
contributions been made by the  
creative industries; the media,  
entertainment and artistic sectors. 
Products based on cultural production 
have gained increasing ground, both in 
national and international trade. 
Capitalizing on intellectual property 
rights is the next logical step. 
Industries heavily resting on intellectual 
creations run the risk of failing to 
achieve its full potential, if the  
value of intangible assets fails to be 
communicated to capital providers  
and potential partners. Creative  
entrepreneurs need to understand  
how to approach investors, how to  
package ideas and IPR. Non-disclosure 
agreements, contracts, protection of 
copyrights, registration of trademarks 
and design and the creation of license 

structures are some ways this can be 
done. These are all important legal 
tools that can make the entrepreneur 
more appetizing for the investors. 

Wake-up call
Investment capital remains difficult to 
attract due to the specific nature  
of intangible assets, which conveys 
challenges in terms of determining 
value and profit potential. Risk  
factors have a dampening effect on 
investments, since banks, venture 
capital funds and investors are risk 
aversive. Products based on intellectual 
property are not yet considered solid 
security in the financial world. In order 
for the creative industry to grow to its 
full potential, creative businesses need 
to learn business smarts, learn how to 
bring in the seed money. Its all about 
making the elusive creative inspiration 
metamorphose into tangible assets. 
Basically, it’s time to get the butterfly 
out of the cocoon. Make it happen!

Creative assets need to be made tangible

Not so intangible

Contact: 

Anna Hedberg 

anna.hedberg@chip.chalmers.se

Pippi: Sixty years of success. Now generating 
even more money, in the digital age.
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Nano-technology:  

From childhood 
to adulthood

The expected growth in nanotechnology will 
require major infrastructural investment, 
especially the development and introduction 
of new standards in the field, which has 
few such standards today. This is one of 
the conclusions that was presented in the 
Nordic Innovation Centre financed project 
NanoTrade´s position paper “Nordic pre-
normative research in relation to inter-
national development of nanotechnology 
standards”.
 
Whole new ranges of nanotechnological 
products will appear in the near future, and 
infrastructure ensures that these newly 
developed products satisfies the industry’s 
requirements. This contributes towards 
making nanotechnological products safe 
and available and thus to gain users’ and 
consumers’ confidence.
 
Since nanotechnology is still in its  
infancy, there is currently a unique and  
exciting opportunity for proactive  
standardisation development. Above all, 
there is a commensurate need for research 
in developing and introducing standardisation 
in nanotechnology. Today, however, few 
Nordic universities or industries are engaged 
in the infrastructural area. The opportunity 
for proactive standardisation development 
and for developing and introducing standardised 
characterisation methods in nanotechnology 
needs to be seized as a matter of urgency 
– and before national and regional positions 
become fixed! 
 

For information, contact:
Leslie Pendrill
SP - Sveriges Provnings- och Forskn.inst.
leslie.pendrill@sp.se

Nano-technology: 

Value added nanotechnology

Today, many companies in the Nordic region are operating within 
industrial niche areas such as the production of cars, mobile  
phones, electronic devices or furniture and construction, which has 
high requirements on product surface quality. Nanoparticles now 
offer an exciting opportunity for enhancing this type of mechanical 
properties of polymers in a dramatic way. This is conclusions made 
by the Nordic Innovation Centre financed project “Nano particles for 
improved scratch resistance of polymer materials”.
 
This will mean a variety of added benefits depending on the product. 
For some products, an improvement of surface quality is the driving 
force, while for instance in the use of plastic components the  
general mar resistance is a target, and for component producers 
value for money is first priority. Processability and environmental 
aspects are also important.

Last but not least, the industries that enter the route of nano- 
reinforcement early, will stand a good chance to take market  
shares in several emerging segments and take part in the expected 
spectacular growth of the nanotechnology area.

For information, contact:
Kay Grinneback
IFP Research AB
 kay.grinneback@ifp.se
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Capitalizing on intellectual property 
rights is the next logical step.



Swedish power supplier Vattenfall will, in 
collaboration with the Norwegian research 
institute Sintef, develop a purification techno-
logy for German coal driven power plants. By 
mixing oxygen with exhaust gas they’ll hope 
to eliminate discharge of CO2. Commercial 
results will probably have to wait another 15 
years. › Source: www.tu.no

Green gold
Forrest is a natural and important growth 
factor in the Baltic Sea-region. Sweden, and 
research financier Nutek, will in close colla-
boration with these countries communicate 
techniques for a sustainable growth.   
› Sources: www.nutek.se

Academic boost
”We want to continue the success with our 
academic campaign”, says Danish minis-
ter of science, Helge Sander. The Danish 
government has earmarked another 15-
20 millions Danish crowns in order to get 
Danish SME’s to hire academics.  
› Source: www.videnskabsministeriet.dk

Nordic air

Fish and Chips

With new Danish technology it will be possible to track a fish’s journey, and at the 
same time check the environmental status of the sea. The plan is to place a chip with  
a sensor to common fish as herring and whiting.  › www.delta.dk

news 
Hard facts
 
A new Swedish databank 
– Faktabanken – gives up-to-
date statistics about growth, 
business opportunities and 
regional development. You’ll find 
Faktabanken at:  

http://faktabanken.nutek.se/   
 

› Source: www.nutek.se



The UN organ UNDP’s human development index (HDI) is a summary composite index 
that measures a country’s average achievements in three basic aspects of human 
development: longevity, knowledge, and a decent standard of living. Norway tops the list 
while Iceland is runner up. The ranking of the other Nordic countries is: Sweden 6th, 
Finland 13th and Denmark 14th place.

Interestingly it seems to be a correlation between HDI and Gender related index (GDI). 
This is a composite indicator that measures the average achievement of a population in 
the same dimensions as the HDI while adjusting for gender inequalities. In other words 
– equality pays off!  › Source: www.nutek.se and www.undp.org

 & views

4 › 2005

Equal Norway, equal Iceland

Enhancing innovation  capabilities

Futuristic Finns 
 

The Academy of Finland and 
Tekes joint foresight project 
– Finnsight 2015 – bring together 
distinguished experts in the 
fields of science, business and 
social politics. The aim is to find 
ways for Finland to keep its posi-
tion as one of the worlds most 
innovative societies. The chal-
lenge is among other things; IT 
applications, the service sector, 
climate changes and attitudes 
towards new energy techniques.  
› Source: www.finnsight2005.fi

Common communication  

Norway is a pioneer when it comes to communicating 

research results to the public. The Norwegian 

Research Council has, in collaboration with a number 

of other organisations, established three permanent 

institutions for communicating results “to the people” 

– Forskningsdagene, forskning.no and Nysgjerrigper. 

This unique communication strategy was a central 

theme when 3000 researchers, journalists and  

communication specialists participated at the confer-

ence ”Communicating European Research” in 

Belgium, 14-15 November this year. 

 › Source: www.forskning.no (www.nysgjerrigper.no and www.forskningsdagene.no)

NORDIC NEWS & VIEWS



Nordic Innovation Centre

The Nordic Innovation Centre initiates and finances 
activities that enhance innovation collaboration and 
develop and maintain a smoothly functioning market in 
the Nordic region.

The Centre works primarily with small and medium-
sized companies (SMEs) in the Nordic countries. Other 
important partners are those most closely involved with 
innovation and market surveillance, such as industrial 
organisations and interest groups, research institutions 
and public authorities.

The Nordic Innovation Centre is an institution under the 
Nordic Council of Ministers. Its secretariat is in Oslo.

For more information: www.nordicinnovation.net
  

Return address:
Nordic Innovation Centre,
Stensberggata 25,
NO-0170 Oslo, Norway

New address
 
We have moved, our new address is:

Nordic Innovation Centre
Stensberggata 25
NO-0170 Oslo
Norge - Norway

We keep our mobile numbers and e-mail addresses.  
Our new switchboard number is (+47) 476 14 400.
 

Mer�y Christmas,  
and al� the best  
for the new year!
– From al� of us at  
Nordic I�novation Centre

 


